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1. Major consolidated performance indicators 1
2. Scope of consolidation and application of the equity method 2
3. Exchangerates[US$, EUR, S$] 3
a Consolidated results
" [Net Sales, Operating income, Recurring income, Net income] 4
5 Ratio of domestic and overseas - sales and operating income Japan total
" [Net Sales, Operating income] Overseas total 5
Japan Kikkoman, Tone Coca-Cola,
) ; Other
6. Changesin net sales by geographical segment Overseas North America, Europe
Asia& Oceanie 6
Japan Kikkoman, Tone Coca-Cola,
7. Net sales by geographical segment Other
Overseas North America, Other 7
Cost of sales, selling, general and administrative expensesby  Japan total
8. A
geographical segment Overseas total 8
9 Cost of sales, selling, general and administrative expensesby  Japan Kikkoman, Tone Coca-Cola,
" geographical segment (Japan) Other 9
10. Cost of s;les, selling, general and administrative expenses by Overseas North America, Other
geographical segment (Overseas) 10
Japan Kikkoman, Tone Coca-Cola,
11. Operating income by geographical segment Other
Overseas North America, Other 11
Japan Kikkoman, Tone Coca-Cola,
. - ; Other
12. Changesin operating income by geographical segment Overseas North America, Europe
Asia& Oceanie 12
13. Changesin net sales by business segment Japan Kikkoman SBalre:kdown. Food - manufacturing and 13
. - . Food - manufacturing and sales total
14. Changesin operating income by business segment Food - wholesale, Coca-Cola, Other 14
15 Consolidated segment information Food - manufacturing and sales total
" [Net Sales, Operating income] Food - wholesale, Coca-Cola, Other 15
16 Consolidated segment information in Japan Japan total Food - manufacturing and sales total
" [Net sales, Operating income] Food - wholesale, Coca-Cola, Other 16
17 Consolidated segment information overseas Overseas total Food - manufacturing and sales total
" [Net sales, Operating income] Food - wholesale, Coca-Cola, Other 17
18. Changesin recurring income 18
19. Changesin interim net income Japan Kikkoman, Tone Coca-Cola 19
20. Financia position (interim balance sheets) 21
21. Changesin cash flows 22
. ) L N Japan Kikkoman, Tone Coca-Cola
22. Capital expenditures, depreciation and amortization Overseas total 23
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" [Net sales, Operating income, Recurring income, Net income] 24
Forecasts of consolidated business performance by geographical Japan totdl
2. segment (full year) Overseas total
[Net sales, Operating income] 25
3 g;ﬁig | IC ;2;0; iated business performance by business Food - manufacturing and sales total
[Net sales, Operating income] Food - wholesale, Coca-Cola, Other 2%
4 Forecasts of unconsolidated business performance (full year) Jopan Kikkoman Breakdown: Food - manufacturing and
" [Net sales, Operating income, Recurring income, Net income] sales 27
5 Forecasts of consolidated business performance (2nd half)
" [Net sales, Operating income, Recurring income, Net income] 28
Forecasts of consolidated business performance (full year):
6. comparison with original forecast
[Net sales, Operating income, Recurring income, Net income] 29
Forecas_ts of upcons_ol_l dated business performance (full year): . Breskdown: Food - manufacturing and
7. comparison with original forecast Japan Kikkoman sles
[Net sales, Operating income, Recurring income, Net income] 30
8 Forecasts of capital expenditures, depreciation and amortization Japan Kikkoman, Tone Coca-Cola
" (full year) Overseas total 31
. Supplementary schedules by geographical segment by business segment page
Consolidated business performance by business segment: Japan total Breakdown: Food - manufacturing and
" income before advertising and headlquarter operating expenses %/Jers?ats aEOtaI sBaI S o Food ecturing and 32
) . . an to! reakdown: - manufacturing an
2. Salesto third parties by business segment Overseas total sles 34
Japan total
3. Salesto third parties by geographical segment Overseas North America, Europe
Asia& Oceanie 35

Forecasts throughout this document were based on the economic environment as of the time they were prepared. Kikkoman therefore wishes to

caution readers that actual results may differ materially from forecasts due to a number of unpredictable factors.




