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Forecasts throughout this document were based on the economic environment as of the time they were prepared.
Kikkoman therefore wishes to caution readers that actual results may differ materially from forecasts due to a number of unpredictable factors.

Ⅲ. Business performance for the fiscal year
       ending March 31, 2007

Ⅱ.Business performance for the one-year period ended
     March 31, 2007


