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What is innovation?

Innovation is the process of creating and implementing new ideas, products, services, or
processes that bring about significant positive change or improvement. It involves finding
novel solutions to existing problems or identifying entirely new opportunities. Innovation can

occur in various domains, such as technology, science, business, social systems, and more.

At its core, innovation involves the application of creativity, expertise, and resourcefulness to
develop something new or enhance existing concepts. It goes beyond mere invention by
encompassing the successful implementation and adoption of these ideas, leading to

practical and tangible outcomes.

Innovation often involves taking risks, challenging conventional thinking, and embracing a
mindset of continuous iImprovement and adaptation. It can result in advancements that have
a transformative impact on industries, societies, and individuals, driving progress,

competitiveness, and growth.
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Key aspects of innovation include:

1. ldea generation: The process of generating new concepts or reimagining existing ones.

2. Problem-solving: Addressing challenges or unmet needs through creative and inventive
approaches.

3. Implementation: Converting ideas into tangible products, services, or processes.

4. Market adoption: Successfully introducing innovations to the market and gaining
acceptance from users or customers.

5. Impact: Creating positive change, improving efficiency, addressing societal needs, or

delivering value.
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https://www.youtube.com/watch?v=D5VN56jQMWM
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https://www.kikkoman.co.jp/homecook/search/recipe/00051463/index.html
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" The best way to predict the future is to
invent it."

Alan Kay
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